
Branding Checklist
1. Is that the official art?
Girl Scout logo 

The Girl Scout logo is final and complete art. The text portion of the logo should never be separated from the 

Girl Scout Profiles. These elements should not be reassembled or manipulated in any way. 

2. Can we do that to the Servicemark?
Color 

Whenever possible, the Girl Scout Profiles should be kept green. If placed on a green background, the Profiles 

should reverse to white and all text should remain black. One-color marks are a last resort to be used only when 

budgets so demand. DO NOT USE ANY VERSION OF THE LOGO IN ANY OTHER COLORS.

3. Are we using the solid Trefoil correctly?
Trefoil 
The Girl Scout Trefoil is a playful complement to the formal Servicemark.

DO NOT USE ANY VERSION OF THE TREFOIL IN ANY COLOR BESIDES GREEN, WHITE OR BLACK.

Usage 

The Trefoil is a mark with great history. It is not to be made into a character, made to hold photography or illustra-

tion, or re-rendered in any way. The Trefoil should always be a Trefoil--not a flower, not a leaf, not a snowflake. It 

should retain its original meaning: the three parts of the Trefoil design stand for the three parts of the Girl Scout 

Promise. The trefoil may be green or white only.

4. Are we using the Girl Scout colors correctly?
Core 

The Girl Scout identity uses three core colors: green (PMS 355), black, and white. Embrace green, a core part of our 

brand, and be sure to include at least a bit of green in every piece you produce.

Secondary 

Secondary colors have been developed and specifically assigned to each grade level. Even secondary colors, 

though, should be applied in combination with Girl Scout green.

5. Is the logo where it should be?
Rule of thirds 

To build consistent and coordinated executions, the Girl Scout identity uses a layout system based on the rule of 

thirds.

Placement 
The logo is always placed on the left third of the page with at least one “g” of clearance space around it to make it 

stand out.



6. Are those Girl Scout fonts?
Girl Scouts has a suite of custom fonts developed just for the brand. 

Trefoil Sans 

The everyday “workhorse” font family is Trefoil Sans. Most users will find all the choices they need for everyday use 

within the nine weights and corresponding italics of this family. If you would like the font files, please email online@ 

girlscoutsdiamonds.org.

7. Is the art on-brand?
Photography 

Girl Scout imagery is all about moments that matter. Energy, eye contact, and environment should all be consid-

ered when selecting the perfect photograph. When cropping a photograph, the ratio of subject to background 

should be 80/20. An image with 80 percent girl and 20 percent background will feel immediate and personal. An 

image with 20 percent girl and 80 percent background will show context and showcase activities.

Questions? 

If you have any questions about anything on this checklist or about a piece you are creating, feel free to reach out 

to our communications team at online@girlscoutsdiamonds.org.
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All this information, plus much more, as well as downloadable official logos, is available at 
www.girlscoutsdiamonds.org/brandcenter


